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Promote yourself online in 9 easy
steps
May 21, 2015
Last year, 92 percent of buyers used the
Internet during their home search — and
43 percent checked out properties online
before even talking to a real estate
agent, according to National Association
of Realtors® (NAR) research.
If you aren’t trying to market your
services with online advertising, you may
be missing out on prime promotional
opportunities. Try these 9 tips to
generate more leads:
1. Go where your prospects go: Place an ad where potential clients will be looking for
neighborhood and home pricing information. Zillow and Trulia are two of the most popular
consumer real estate sites, and you can find other top-ranked options on eBizMBA.com . Ad costs
will vary. For example, Trulia’s real estate agent ad option, Trulia Pro , ranges from $29.99 a month
to $79.99 a month to feature up to 10 listings on the site. Agents need to contact Zillow to get
pricing for its Premier Agent service. You can also look to social media. Almost all agents (91
percent) promote properties on social media, according to NAR . The ads generally aren’t
TM

exorbitantly expensive. FacebookTM, for example, says businesses spend an average of $5 to $50 a
day on its ads, according to Reuters — and they can be a good way to reach younger users. Pew
Internet Project research found that 82 percent of 30- to 49-year-olds and 89 percent of 18- to
29-year-olds regularly use social media sites. Can’t find room in the budget for a social media ad
blitz? Convincing satisfied clients to post about your work can go a long way. Younger and older
buyers are equally likely to use online real estate agent recommendations, according to NAR’s
2014 Homebuyer and Seller Generational Trends report.
Related: 7 tips for real estate agents to become social media gurus
2. Catch clients’ attention: Your headline may be the only part of your ad some people read — so
make it count. NAR recommends phrasing it with a sense of urgency to imply the property is in
high demand. A persuasive headline should also clearly identify a benefit for the reader and
include something that’ll make him or her curious, according to RealtorMag® . Yahoo Small
Business Advisor’s 21 Tips for Writing Great Ad Headlines can offer additional help.
3. Write killer copy: If you’re promoting a specific property, referring to at least one enticing
feature — like its proximity to a school — in the ad’s first 10 to 15 words can help entice readers,
according to the Charlotte Observer’s 10 Easy Tips for Writing an Effective Real Estate Ad . Try to
also include as much information as you can fit on the number of bedrooms and bathrooms, square
footage, outdoor space and other major amenities.
4. Inspire action: Getting your name out there is great — but you also want readers to contact you.
The solution? Add calls to action, encouraging them to follow you on your social media channels
and to reach out to you when they’re ready to buy, sell or rent property. For tips on writing
compelling calls to action, check out these tips from Yahoo! Small Business .
5. Market yourself in each ad: Include your logo, contact information and a tagline, if you have
one. Zillow suggests designing your ads with the same fonts and colors as your flyers, website
and other marketing materials to help strengthen your brand recognition. And highlight your top
selling points — the traits that set you apart from your competitors, such as your experience selling
a type of property or knowledge of an area, which can help convince potential clients you’re the
best agent to work with.
6. Consider hiring help: If writing ads isn’t exactly your forte, take a cue from the 17 percent of
agents who use a marketing assistant to help publicize their services. Compensation methods vary:
38 percent pay assistants hourly, 20 percent give them a salary, and others pay assistants per task,
give them a cut of the commission or have another arrangement, according to Realtor®Mag . If
you’re looking to hire someone full-time, Salary.com® estimates you’ll pay approximately
$23,000 to $48,000 a year, depending on location and other factors.
7. Use common keywords: Google’s paid search ads are a great way to connect with homebuyers,
but the process is a little tricky. You participate in an auction, and your ad content must earn a high
“quality score” (based on factors you may not be able to predict). For information on best practices
for Google’s display, text and mobile ads, check out Marketleader.com .
8. Reel in your ROI: Advertising is expensive — real estate agents typically spend $100-$500 a
month on online ads, according to Placester , so you want to measure your results on each site to
determine the biggest bang for your buck. Check out Placester’s formula to calculate how your
recent online advertising investments have paid off.

Related: How to make your marketing dollars work as hard as you do
9. Be persistent: Sometimes, consumers need to see your message multiple times before it
registers. Consider running ads several times a month on real estate sites or combining them with
other marketing efforts, such as blog posts or social media site posts about a property, for the
maximum effect.
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Offers are not contingent upon real estate agents referring clients to BMO Harris for any products or services.
1. Special offers are subject to change without notice. Closing cost discount of $100 on a new BMO Harris mortgage loan with Auto Pay from your BMO
Harris Smart Money™ Account, BMO Harris Smart Advantage™ Account or BMO Harris Select Checking® account. The monthly maintenance fee for BMO
Harris Smart Money™ Account is $5, BMO Harris Smart Advantage™ Account is $0, and BMO Harris Select Checking® is $15. Closing cost discount of $200
on a new BMO Harris mortgage loan with Auto Pay from your BMO Harris Premier™ Account or BMO Harris Portfolio Checking® account. The monthly
maintenance fee for BMO Harris Premier™ Account is $30 and BMO Harris Portfolio Checking® is $25. FHA loans do not require Auto Pay to receive this
discount. Mortgage closing cost discount can only be applied to the purchase or refinance of a primary residence and does not apply to Refi-Xpress
loans, home equity loans, interim, lot and recreational land loans. Auto Pay means periodic scheduled payments automatically deducted from your BMO
Harris checking account, as applicable, to pay the loan. When you sign up for Auto Pay, you authorize the Bank to draw your account for all amounts
then due, including any late fees and any other charges. Checking account opening subject to bank approval.
2. BMO Harris Bank offers affordable mortgage programs and works with various government and community organizations that offer down payment and
closing cost assistance. Affordable mortgage programs may be subject to income limitations and other application restrictions. The amount of down
payment, refinancing, and closing cost assistance available varies based on income and property location.
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About our ads

Banking products and services are provided by BMO Harris Bank N.A. and are subject to bank and credit
approval. BMO Harris® is a trade name used by BMO Harris Bank N.A. and its affiliates. BMO Harris Bank® is a
trade name used by BMO Harris Bank N.A. Member FDIC.
NMLS
401052

Notice to Customers
To help the government fight the funding of terrorism and money laundering activities, federal law requires all financial
organizations to obtain, verify and record information that identifies each person who opens an account. When you open
an account, we will ask for your name, address, date of birth and other information that will allow us to identify you. We
may also ask you to provide a copy of your driver's license or other identifying documents. For each business or entity
that opens an account, we will ask for your name, address and other information that will allow us to identify the entity.
We may also ask you to provide a copy of your certificate of incorporation (or similar document) or other identifying
documents. The information you provide in this form may be used to perform a credit check and verify your identity by
using internal sources and third party vendors. If the requested information is not provided within 30 calendar days, the
account will be subject to closure.

Third party web sites may have privacy and security policies different from BMO Harris. Links to other web sites do not
imply the endorsement or approval of such web sites. Please review the privacy and security policies of web sites
reached through links from BMO Harris web sites.

BMO Harris Premier Services represents a combined service approach of BMO Harris Financial Advisors and BMO Harris
Bank, each a part of BMO Financial Group.

Securities, investment advisory services and insurance products are offered through BMO Harris Financial Advisors, Inc.
Member FINRA / SIPC . SEC-registered investment adviser. BMO Harris Financial Advisors, Inc. and BMO Harris Bank N.A.
are affiliated companies. Securities and insurance products offered are: NOT FDIC INSURED – NOT BANK GUARANTEED

– NOT A DEPOSIT – MAY LOSE VALUE.

This information is not intended to be tax or legal advice. This information cannot be used by any taxpayer for the
purpose of avoiding tax penalties that may be imposed on the taxpayer. This information is being used to support the
promotion or marketing of the planning strategies discussed herein. BMO Harris Bank N.A. and its affiliates do not provide
legal or tax advice to clients. You should review your particular circumstances with your independent legal and tax
advisors.

